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Table 1. List of Global Problems/Issues
AIDS. Antarctica melting. 
Biological Diversity/Endangered Species
Capitalism. Crime and violence 
Deforestation. Economic Rationalism.
Food problems (famine, starvation, malnutrition, 
disease, junk/empty food, food wasting, obesity, 
rising food costs).
Genocide. Global Warming. 
Health (AIDS, obesity, communicable/non-
communicable diseases).
Human rights violations. 
Indigenous people (health, rights, culture, land, 
racism). Inefficient Government.
Inequity (in food, health, wealth, gender, 
opportunity).
Internationalisation of Business (exploitation, 
resource depletion, child labour, increased 
profit/less benefit to society).
Livestock farming (methane & nitrous oxide 
emissions, land clearing)
Migration and refugees.  
Military Power. Ozone layer damage.
Pollution, green house gas, pesticides and other 
toxins (air, ocean, water, land). Population 
increase. 
Poverty. Racism. Radioactivity. 
Resource depletion. Rubbish and waste. Sexism. 
Sovereignty. Species Extinction. Substance 
abuse (drugs, alcohol, tobacco, etc.). 
Terrorism. 
Threatening bacterial and viral forms. 
Torture. Unemployment. United Nations. 
Urbanization. Violence. War. 
Water Problems (water quality, drought, floods)
Well-being and mental health. 
Westernization. World System. 

Table 2. List of Local Australian 
Problems/Issues 
Community health and well-being 
Crime and violence. 
Disadvantaged communities. 
Environmental protection issues.
Ethnic minority issues (e.g., disadvantage, 
inequalities, racism).
Food security/problems (access, cost, wasting, 
availability and promotion of junk/empty food with 
low nutritional value).
Indigenous issues (racism towards, health 
inequalities, land rights, stolen generation).
National Health Priority Areas (Arthritis and 
musculoskeletal conditions, Asthma, Cancer 
control, Cardiovascular health, Diabetes mellitus, 
Injury prevention and control and Mental health). 
Obesity. Racism. Substance abuse (drugs, 
alcohol, tobacco, etc.). Unemployment.
Water shortages (particular states).
Youth problems (crime, violence, disadvantage, 
suicide, injuries, drugs, alcohol).

1. Abstract1. Abstract
We live in a troubled world besieged with numerous social and environmental problems. Some of these problems are local in that they affect people in a particular location or community while others are global in 
scale. The internationalisation of business has added further to these problems. The simple fact that we are human beings endows us with the responsibility to address and to try to alleviate some of these problems, 
yet, there are also more complex critical, moral, ethical, communitarian and aesthetic reasons for doing so. And off course some of us, namely, government and big business, are more ‘endowed’ and more 
‘empowered’ to take responsibility. Our argument in this poster is that Corporate Social Responsibility (CSR) agendas must be aware of a whole array of local and global community problems, and that disclosure, 
evaluation and reporting of CSR achievements should ideally be made against these criteria. This poster begins with a brief review of the origin and meaning of the concept of CSR and exploration of various models 
and indexes of CSR. We then enter the ethical/moral debate about whether and why corporations should be socially responsible. Finally, we have attempted to compile, as comprehensively as possible, a list of local 
and global community problems that need to be addressed by all of us.

3. Appeal to Reason3. Appeal to Reason
Whilst many corporations are encompassing CSR initiatives because of the ‘good business’ it can 

engender, there are many other reasons for social responsibility. The simple fact that we are human beings 
endows us with the responsibility to address and to try to alleviate some of the local and global community 
problems of the world. Only humans have the capacity to know what is happening in another part of the 
world, to know their ultimate fate, and to intervene and act on world problems. 
Our endowment gives us responsibility as custodians of the earth. This implies living with the earth, not 
against it, ‘protection’ not ‘ownership’. These are principles that many indigenous cultures such as the
Australian Aborigines have understood for thousands of years. 

Although social and environmental responsibility is everyone's business, endowment or power is not 
distributed evenly nor fairly, hence those less endowed cannot act as freely as their more physically, 
intellectually or financially abled fellow citizens. This places the burden of responsibility on the more 
powerful entities in society, including governments, big business and those in positions of power, 
knowledge or influence. They should do more because they are able to.

Action is not an option, it is critical and urgent. Our way of life as a global community is neither 
environmentally nor socially sustainable. The list of global problems and issues requiring attention and 
solutions continues to grow and is now a widely discussed topic. Some of these are shown in Table 1. 

2. The Concept of Corporate Social 2. The Concept of Corporate Social 
ResponsibilityResponsibility

The concept of CSR is largely a a product of the 20th 
century (Carroll, 1999) and can be traced back to the 
1920’s and earlier (Thomas & Nowak, 2006). Various 
definitions, principles and models of CSR have been 
proposed with a few of those reviewed here. 

Bowen and his 1953 book entitled the Social 
Responsibilities of the Businessman are often 
acknowledged for bringing the CSR agenda to the 
attention of the modern world. Bowen was aware of the 
power and decision making capacity of the largest 
businesses of his time and how their actions touched 
the lives of citizens at many points (Carroll, 1999).  
Bowen also proposed the question: What 
responsibilities to society may businessmen reasonably 
be expected to assume?” (p. xi) and argued that their 
social responsibilities or obligations were: “to pursue 
those policies, to make those decisions, or to follow 
those lines of action which are desirable in terms of the 
objectives and values of our society” (p.6). 

A more controversial view on the topic of business 
responsibility was put forward by Friedman (1970) who 
asserted that the “social responsibility of business is to 
increase its profits” (p.173). However, while profit is 
important to business sustainability, few people today 
would agree with such a socially and environmentally
unsustainable definition. 

Drucker (1984) agrees that the first social 
responsibility of business is to make enough profit to 
cover the costs of the future and that if this social 
responsibility is not met, then no other social 
responsibility (philanthropic) can be met. However, 
Drucker also urges businesses to recognise that social 
problems represent economic opportunities. 

According to Carroll (1991) CSR can be depicted as 
a pyramid consisting of economic, legal, ethical and 
philanthropic components and responsibilities. In this 
model, the economic or profit making responsibilities 
forms an important base but the business must also 
comply with laws and regulations; be ethical, fair and 
just; and engage in acts or programs to promote human 
welfare or goodwill. 

Another important definition of CSR developed by 
the World Business Council for Sustainable 
Development (WBCSD) is that: “Corporate social 
responsibility is the continuing commitment by business 
to behave ethically and contribute to economic 
development while improving the quality of life of the 
workforce and their families as well as of the local 
community and society at large” (Holme and Watts, p.8). 
The WBCSD identified five themes related to CSR which 
include: human rights, worker rights, environmental 
impact, community involvement and supplier relations.

More recently, Mallen Baker proposed that: “CSR is 
about how companies manage the business processes 
to produce an overall positive impact on society” (2008). 
He also produced the model in Figure 1 which shows 
two aspects of operations that companies need to 
address. One, (see inner circle ) is about the quality of 
management (of people and processes) while two (outer 
circle), is about the nature of, and quantity of impact on 
society in various areas.

Figure 1. The Business in Society: Corporate 
Social Responsibility Model (Baker, 2008) 

Some authors believe that the vast range of 
definitions and models of CSR create confusion. 
However, our view is that they represent an important  
dialogue that must take place as we struggle to better 
understand what are responsible behaviours and 
actions. In this light, we also propose a definition and 
model of CSR in section 2, while urging that it is not 
intended to be the last word on this evolving concept.

The list in Table 1 has been compiled from several 
sources (Marsella, 1998; Shan, 1998; Haluzan & 
Matthews, 2007;) with the present authors also 
contributing items to the list. Global warming, pollution, 
disease, crime and violence and a vast array of other 
global problems await our collective attention (see 
Table 1). 

The range and distribution of problems differs in 
countries, regions and local communities. Table 2 
shows some of the important issues that should also 
be addressed in the Australian community.  

We must ask ourselves in what kind of a world do 
we want to live and then strive to achieve this ideal.  
Do we want to live in a world that is aesthetically 
pleasing and beautiful or one marked with misery and 
destruction? Health, happiness and a pristine 
environment must be put high on the agenda for all.  

Following, is a new definition and model of CSR 
proposed by the first author. Everybody in this world 
has rights and responsibilities and businesses are not 
exempt from either. Corporate Social Responsibility is 
defined as the responsibility of corporations to carry 
out business ethically, lawfully and efficiently in the 
interests of the business, employees and shareholders 
while at the same time being mindful of and 
contributing to the alleviation or solution of local and 
global, social and environmental problems; and hence 
the betterment of the communities and world in which 
we live. 

Ecological theories are widely accepted in the fields 
of community psychology and health and suggest that 
individuals, or in this case business entities, exist and 
must be viewed in multiple contexts or ecologies. A 
simple ecological model of CSR associated with the 
definition above is illustrated in Figure 2. The core 
business part of the model is similar to Baker’s ‘quality 
of management’. Quality or good governance (e.g., 
acting ethically, lawfully and efficiently) determines 
business success and sustainability and impacts on 
the surrounding ecologies. The term community in this 
model includes people as well as the earth and the 
built and natural environment. The centre of the model 
does not denote a superior position vis a vis the 
peripheral spheres - the earth can survive without us!

Figure 2. Ecological Model of Corporate Social 
Responsibility

The CSR definition, model and tables of local and 
global issues should be considered together. Even so, 
there may be other issues that we have not even 
thought of or that may surface in the future that will 
also have to be looked at. Priorities for action, 
monitoring and metrics relating to progress in 
alleviating local and global problems are further tasks 
for the future.   
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4. Conclusion4. Conclusion
In this poster we reviewed some important definitions/models of Corporate Social Responsibility 
and argued that attention to social and environmental issues is imperative. We have compiled two 
tables of problems that should be addressed at a global level and at the local level in the 
Australian community. Such tables could also be developed for other countries, regions and local 
communities. A definition and an ecological model of CSR that is consistent with our concerns for 
local and global social and environmental problems has also been offered and we acknowledged 
that priorities for action and progress monitors and measures need to be developed in the future. 
Our final recommendation is that businesses seek out community professionals/researchers (e.g., 
from the social, environmental, health sciences) to sponsor or work with in developing plans of 
action to address these critical issues.   
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