
When can you call an Omega Constellation an Omega 
Constellation? 
 
This is a somewhat self-indulgent essay on the search for a working definition of what actually 
constitutes an Omega Constellation. You may well ask why one would go to the trouble?  Any 
Connie aficionado who trawls the net or traipses around to brick and mortar establishments in 
search of a good find, can probably provide an answer or two to that question.  With so many 
Frankenwatches and now fake examples around, a working definition can sharpen the 
distinctions you make in decisions about purchases. 
 
To find an answer to the question, “When can you 
call a Connie a Connie? “, we need to delve into 
the law and logic.  Law and logic - contrary to the 
opinions of many - does share some common 
ground.  For example, most western consumer law 
that relates to product description is based 
essentially on logical premises built around 
questions of Identity.  

You certainly can’t call this fake case and fake 18k gold (it 
has minimal gold in it) case back from Vietnam a 

Constellation. eBay seller mecamontres pocketed around 
USD1000 from some poor chump 

 
For instance, you could not market a Hyundai as a 
Rolls Royce and get away with it because both 
Rolls Royces and Hyundais have certain agreed 
properties that denote not authenticity, not 
originality, but what is termed “The IS of identity”.  
 
Further, if you were to market a Rolls Royce body 
containing a Hyundai engine as a Rolls Royce you 
would again fall foul of the law as the identity test 
would reveal a mismatch between the Frankenrolls 
and the stated properties that make up the identity 
of a Rolls Royce. 
 
To understand the logical precept of identity so we 
can throw it back at the crooks and cockroaches 
who would have us believe that Connie-ish means 
Constellation, we need to go back to around 310 
BC!  
 
Our western logic is older than nearly all of the 
world’s major religions, and we think on the so-
called objective level pretty much the same way as 
a group of smart Greek guys did two and a half 
thousand years ago, particularly Aristotle, his 
teacher Plato, and his teacher Socrates. These 
deeply embedded formulae exert an incredible 
influence over how you, others and the law seek to 
objectify reality in the world around us.  
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Aristotle and his cohorts were astute observers of the 
people of ancient Greece. We have much to thank 
them for: our knowledge, culture, and science would 
probably not have been as far-reaching and bountiful 
without the profound influence of Aristotelian thought. 
 
Basically, what Aristotle did was codify the behaviour, 
language and thinking processes of an ancient 
civilisation. The better minds of ancient Greece loved 
debate, argument, socratic questioning, discussion, 
conversation and the search for meaning. They are 
said to have practised a kind of intellectual aerobics 
that still has the power to take the breath away of 
many of us lesser mortals. Their debates produced 
many insights into the people, knowledge and 
environment of Athens 310 B.C. and those insights 
remain to this day reflected in how we define reality, or 
what IS.   
 
You can reduce Aristotle’s observations to three 
fundamental rules, or Laws of Thought.  What he is 
said to have said was this: 
 

The people of Greece speak and behave as though a 
thing is a thing.  For example, a cat is a cat, a woman 
is a woman, facts are facts, an argument is an 
argument, truth is truth, an olive is an olive, a God is a 
God, etc., etc.  This has been called The Law of 
Identity. 
 
Grecians mirror the belief that everything is either one 
thing or another thing, and that it can’t be one thing if it 
is another thing. For example, a pear is either a pear or 
not a pear, a fact is either a fact or not a fact, a bird is 
either a bird or not a bird, something is either true or 
not true, etc., etc.  This ‘either –o r’ notion has been 
described as The Law of the Excluded Middle 

 
The citizens of Greece operate on the premise that a 
thing cannot be both a specific thing and not be that 
specific thing.  Translated, that means all things can 
not be both true and not true, it’s either yes or no - you 
can’t have yes and no; You can’t be a Methodist if 
you’re a Catholic; a fact can’t be both a fact and not a 
fact; something is either a success or something else, 
and so on.  This prescription of ‘yes and no’ has been 
given the name The Law of Non-Contradiction. 

 
 
These fundamental rules of logic were suppressed 
during the so-called dark ages when the One and 
Only Church decided that it should have a 
monopoly on the definitions of reality. But then, up 
pops St. Thomas Aquinas who revived Aristotelian logic in an attempt to prove the existence of 

This monstrosity sold by Superbwatches66 - an eBay seller – 
with incorrect dial, incorrect movement for the case (should 

have been a calibre 352/354 movement) incorrect hands and 
incorrect crown could in no way be called an Omega 

Constellation 
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God. He thought he did a pretty good job at it, b
there is still some confusion about whether God
made Man or Man made God.  Since Aquin
Aristotelian logic has become the foundation
reason, of scientific inquiry, of the law and of 
most of what we call common sense. 

ut 
 

as, 
 of 

 
While there are a few new kids on the logical 
block such as radial logic and quantum logic, it’s 
fair to say that the law and most of us haven’t 
caught up with them yet. 
 
So let’s apply these fundamentals to our beloved 
Connies. While each of the three laws above is 
slightly different, the two latter ones actually 
support the former. When attempting to answer 
the question “When can you call a Connie a 
Connie?” we have to start at the Law of Identity.   
 
Law One 
 
In seeking to apply the law of identity, we have to 
do as the Greeks did and that is firstly agree on 
the properties that contribute fully to the identity 
of an Omega Constellation.  The Greeks had no 
problem in establishing that a bird was a bird or a 
war chariot was a war chariot because there was 
general agreement amongst the intelligent 
population about what the properties of birds and 
war chariots were. And fortunately, we don’t have 
to look very far to establish what the properties of 
a particular Omega Constellation model were, 
and are, because Omega did the job for us. 
 
Omega intuitively applied the Law of Identity to 
Constellations because it produced a production 
‘bible’ to ensure that each and every 
Constellation model shared the same identity - 
right down to the types of font appearing on the 
dials. Omega called this ‘quality control’ and the 
company was very big on it, devoting 25% of Omega personnel to making sure a Connie was 
indeed a Connie when it left the factory and that all Constellations in a specific range were 
alike. 

This Fake case and dial (notice the distance between the 
Constellation script and star) powered by a cal 562 and offered 

shamelessly by UK eBay seller Jackanpet cannot legally be called 
a Connie 

 
The production bible of, say, a model 168.005 contained the full designs and specifications of 
each and every part that contributed to its identity. Omega produced parts manuals that clearly 
stipulated which parts made up this case number. It included which movement (and that was 
broken down into parts) which crown, which crystal, which dial, which hands, which case shape 
and all other properties that contributed to identifying the marque.  To call a case number 
168.005 an Omega Constellation 168.005, everything had to meet exact Omega specifications.  
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So, we won’t find it very difficult to apply Aristotle’s Law of Identity to Omega Constellations 
because the Omega Company has defined their properties for us. All we have to do is make a 
list of them…..and that isn’t all that hard. A Connie is a Connie when it meets the factory 
specifications for the model – plain and simple. It might be a gold Connie, a stainless Connie, a 
pie pan or a domed dial, and, if it meets factory specs, it’s a Connie. 
 
Further, Omega specifications and records specify that a Connie is only a Connie when case, 
movement (serial number), dial and other accoutrements as registered in their records stay 
together. Omega can tell you, if you choose to pay a fee of 50.00 CHF, when a particular 
ensemble of movement, dial, case, hands and crown was produced and to where in the world it 
was shipped. If things don’t match up Omega will say to you “Sorry, we cannot provide an 
extract from our archives” 
 
Things get a little complicated when we consider companies that imported movements, dials, 
hands and crowns and encased them in-country to avoid high duties or to comply with local 
manufacturing content regulations.  
 
So in terms of identity we must make distinctions between a Swiss Connie, a British Connie 
(early) A Brazillian Connie and an Argentinian Connie.  There is an argument that the most 
collectible Constellations are those made fully in Switzerland, containing Swiss made 
movements, dials, hands and crowns, and also Swiss made crystals and Swiss made cases.  
 
18k gold cases, for example, that do not carry the Swiss Helvetia stamp, the Swiss assay 
mark, and the Swiss USH mark (l'Union suisse pour l'Habillage de la montre) on the case back 
of the watch are less collectible and less valuable than their Swiss counterparts. While less 
valuable, they are still Connies but qualified by the prefix, British, Brazilian or Argentinian, and 
logically should be described as such. 
  
Law Two 
 
Let’s now move on to Aristotle’s Second law, the Law of Excluded Middle that states that things 
must be one thing defined by known properties or another thing defined by other properties. 
Again, the properties of an Omega Constellation, we know, are defined by Omega and the 
Omega definition is encapsulated by factory specifications. So, by extension a watch purporting 
to be a Connie that does not meet Omegas factory specifications must be another thing defined 
by other properties.  
 
Now, remember the excluded middle test: a thing can’t be one thing if it is another thing. The 
Law of Excluded Middle expressly forbids the use of an identity belonging to one thing to 
describe another thing. Its other-thingness means that it must be described in a way that 
distinguishes it from the thing that is named Constellation. 
 
The Law of Excluded Middle and indeed precepts of identity and ‘otherness’ appearing in 
consumer legislation demand that ‘other’ things (in this case watches that do not meet the 
identity test of Law One) must carry their own nomenclature. So, a Constellation watch that 
doesn’t meet specifications is a thing that needs its own classification and its own name.  
 
Sometimes we call these non-Connies Frankenwatches, SchitzoConnies or BitsaConnies – all 
describing watches that purport to be Connies but are made up of bits and pieces of various 
Connies and non-Connies.  
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Therefore, both logic and, in the many countries that are not beholden exclusively to the 
interests of commerce, the law demands that aberrations such as those mentioned above 
cannot be described as Constellations but must have a description that separates them from 
the name Constellation.  
 
Law Three 
 
Translating Aristotle’s Third Law into watch selling terms means that a Connie can’t be a 
Connie and not a Connie at the same time. This law helps us mop up what can be called a 
Connie and what can’t. 
 
Let’s recap. A Constellation, as defined by Aristotelian thought and by the consumer laws of 
many countries, is only a Constellation if it conforms to a list of agreed properties. We know 
what those properties are because the creator of Connies – Omega - has defined them. We 
also know that in some models there are Connies, British Connies, Brazilian Connies and 
Argentinian Connies. 
 
The Law of Non-Contradiction clicks in to help us separate the ‘wheat from the chaff’.  We 
know when a Connie is a Connie, but what are we to think when we are confronted by what we 
may call, for the want of a better description, nearly-Connies, mostly-Connies or mostly-not-
Connies? Well, it’s simple. They are not Connies because they’re something else! The Law of 
Non-Contradiction forbids us to call not-Connies Constellations because they fail the ‘Identity’ 
test. 
 
The upshot of this is that ‘Something-Elses’ must be called something else, because a Connie 
can’t be a Connie and not a Connie at the same time. So, call them what you like, but don’t call 
them Connies.  
 
Therefore…. 
 
In essence, many of the Constellations that you see advertised, listed or described as Connies 
are not Connies at all.  Let’s call them ‘Not-Connies’, and for the exercise, make a short, but 
incomplete, list of the various properties of Not-Connies. 
 
You will notice that ‘Not-Connies’ have varying degrees of ‘not-ness’. Logically and legally (in 
many countries) a watch purporting to be a Connie that has: 
 

• Incorrect rotor or train bridge   is not a Connie 
• Incorrect movement    is not a Connie 
• Incorrect dial (including re-finished dials)  is not a Connie 
• Incorrect case or case back   is not a Connie 
• Incorrect hands and crown   is not a Connie 
• Replacement serial numbers (on train bridge) is not a Connie 
• Incorrect crystal     is not a Connie 
• A highly polished model that originally had 

A brushed finish     is not a Connie 
 
All the examples above are Something Else – a Not-Connie!  In a number of cases you can 
transform a Something-Else back into a Connie by bringing it up to specifications. In other 
cases, the ‘other-ness’ of the watch means that it will never be able to be brought up to 
specifications in the truest of senses because it has lost it Connie-ness forever (E.g. Movement 
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or serial number swaps that can be confirmed by Omegas own records as not original to the 
specific model)  
 
As watches that meet legal and logical definitions of the name Constellation become scarcer, 
the idea of what IS a Connie and what is NOT a Connie will become more important. Connies 
that meet fully Omega factory specifications (right down to the serifs on some fonts) will 
increasingly appreciate in value.  
 
In the meantime, if you’re caught in the web of someone who sells you a Not-Connie as a 
Connie, know that in most parts of the civilised world both the law and logic is on your side and 
you do have redress. 
  
Protecting Your Rights 
 
Some bricks and mortar dealers and on-line sellers use all sorts of defences to excuse the 
listing of ‘Not-Connies’ as Connies. Ranging from “It’s nearly a Connie” and “Well, lots of 
people never open the case and don’t really care” to “The person selling the watch is probably 
unaware they’re selling a Frankenwatch”, these weak rationalisations are used to obscure one 
important fact: A Connie is a Connie, and ignorance, ignorance of a buyer or even nearness to 
specifications is no defence when a claim is made by the seller that the watch IS a 
Constellation! 
 
In many civilised markets where consumer laws actually protect the consumer against 
violations of the Law of Identity, the law is clear: If a Not-Connie is advertised as a 
Constellation and no explanation of any variances has accompanied the sale pitch 
(photographs do not mitigate the lack of explanation) then the seller is in breach of the law and 
consumers have an automatic right to redress. 
 
I’m not at all sure that markets like Yahoo and eBay are civilised markets, and the following 
advice helps in some ways to add a little more civility and security to your on-line and B&M 
transactions.  
 

• Never pay by bank transfer 
• Never pay by money order 
• Never send cash 
• Always pay by a credit card that can easily be reversed. 
• If you pay via an on-line payment transfer system – pay only against a reversible credit 

card account 
• Ask specifically in writing/email if the watch matches fully Omega specifications for the 

model.  
• If a receipt is offered by a B & M dealer, specify before you complete the transaction 

that you want words to the effect that the watch does meet factory specifications 
• For more expensive transactions, try escrow and be very explicit in what you will 

accept. 
• Always remember that a seller is only as reliable as the watch s/he is selling now. 

 
By thinking of particular models of Constellations in terms of specific properties that make up 
the identity of the model, it helps you manage that instinctive ‘must have’ compulsion long 
enough for you to put your knowledge to work and confirm that the watch is indeed a Connie! 
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